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Better information

Better decision making

A public good

Growing the Community and

Communicating LME results



Objectives
Making ecosystem management understandable 
through LMEs with practical example:

• Visibility – getting it ‘out there’

• Coherence – experience across sites

• Leverage – of existing investment

• Connectivity – with MPAs, ICZM, other content

• Integration – with other content and their traffic

• Inspiration – growing engagement

• Inter-LME learning – optimise enabling conditions





Courtesy USGS/NASA 



Google



5.0

MPA layer, partner content, pop-up technology



To download for free type ‘Conserving the Sargasso Sea’ in the iTunes/Android App stores



Key consideration

• Web is evolving – Google Earth and Maps
• “Layer” = higher level content and coupled user experience
• online/offline will be seamless through new caching technology
• Google Maps Engine – critical to support new capabilities
• Not what you have but what little you need to share

• Key opportunity – shape approaches and positioning 
through IUCN/Google/Mission Blue partnership

• Produce good user experience online – languages important

• Interlinking with other products from programme 
components and enabling wider visibility, access, use and 
learning – underpin the wider programme as a whole

• Integrating partner content available to animate experience 
and achieve traffic through e.g. Catlin Underwater Seaview –
Underwater Street View and Global Coral Reef Record



Main proposed components of IUCN LME outreach and 
communication product on Google Earth and Maps

LME Google Maps &
Earth experience

Visual integration with 
existing designations

All LMEs in summary
Up to 30 sites in detail
10 in detail in 3 years
Partner content

Consistent site profiles
Exisiting or new url platforms

Incl management issues – SAP status Photo and video
galleries 

Underwater 
Street View

Social media products 
for outreach ‘LMEs LIVE!’

Leverage/consolidation of existing
online content for sites eg tool kits

Grey literature archives on social
environmental and economic aspects

Visualisation of 
boundaries, biogeog and 

core features

Access through 
high traffic/high 
visibility outlets



Prioritisation of action
Draw from 22 sites that have received funding but achieve a consistent 

result and ensure benefit is felt by all



Other aspects

• Helping to communicate financial needs and achieve 
visibility for plans re future investment

• Highlighting governance challenges and opportunities 
within the LME framework

• Providing a platform of exchange for ecosystem 
management research



Partnership arrangements

• IW Learn – building on structures and 
accomplishments - content and advice 

• Google Earth and Maps – partnership with IUCN

• Catlin Seaview – MOU with IUCN

• Mission Blue and levering Hope Spot content

• NOAA & USA Government – advice/access to content

• Individual featured LME communities

• National Geographic – visuals and media

• Solertium – web platform enabling











With a unique added benefit of revealing them to the world in Google Street View and 

through world media 



Opal reef, GBR



Some next steps……..

• Finalise partnership working and MOUs for delivery

• Agree fine-detail priority objectives for Google work

• Design online experience, web infra-structure, analytics

• Deciding on common content v regional priorities

• Deciding on discretionary content – eg social media

• Identify first featured LMEs

• Obtaining LME content 

• Cross match to other content (+new) for user experience 

• Trial on 3 LMEs

• User testing 

• Roll out across other participating LME sites over 3 years


