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- Communicate the project’s results to stakeholders, increase the awareness 
of LME issues and engagement in networks; 
 

- Identify tools for communicating science and assessment results into key 
messages for policy-makers; 
 

- Define a showcasing strategy and best practices for LME and ICM/MPA 
projects to share results among project partners, stakeholders, resource 
managers, broader scientific community, government representatives, 
private companies, universities, schools and the public; 
 

-    Encourage global policy discussions informed and impacted by knowledge   
and experience of GEF- ecosystem based LME/ICM/MSP/MPA governance 
project. 

2 

Session 5 



3 



4 



5 



6 



 WGIBAR (Working Group on the Integrated Assessments of the 
Barents Sea) 

 WGINOR (Working Group on the Integrated Assessments of the 
Norwegian Sea) 

 WGIAB (ICES/HELCOM Working Group on Integrated Assessments of 
the Baltic Sea) 

 WGINOSE (Working Group on Integrated Assessments of the North 
Sea) 

 WGEAWESS(Working Group on Ecosystem Assessment  
of Western European Shelf Seas) 
 WGNARS (Working Group on the Northwest  
Atlantic Regional Sea) 
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ICES Integrated Ecosystem Assessments 



Integrated monitoring and surveys  
 

Integrate new science into advice 
 

Integrate across disciplines 
 

Integrate across sectors 
 

Implications: 
 

Leave comfort zones 
Work across new disciplines through teams 

Work in a complex changing system  
                    - science support and governance 

 
Disseminate → reach decision makers 

 
IEA – how to guidance 
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1)    Communicate strategically (what, to whom) 
2)    Define your key message  
3)    Define your target audience  
4)    Find the “correct” communication channel 
5)    Follow up (measure the influence) 
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Science communication best practices 
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