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WWF is present in more 

than 100 countries on 

5 continents

+100

WWF was 

founded

In 1961

1961

Among all brands, WWF is 

the 8th most trusted in the 

US and the 2nd in Europe

#8 and #2

WWF has more than

5 million supporters

+5,000,000

WWF's mission is to build a future in which humans live in harmony with nature.



Secure water for 

people and nature
Water smart agriculture: 

Supporting a more coherent 

approach to water stewardship 

in agriculture of major basins 

that helps secure essential 

water for the environment and 

community access

Sustainable infrastructure: Flow 

regimes and connectivity maintained or 

restored in major basins 

Transparent & resilient water 

management: operationalized in 

major basins

WWF US Freshwater Goal



60% of companies say water will affect business growth and 

profitability within five years





Coca-Cola 2020 Sustainability Commitments















Orinoco Report Card 2016













UNDERLYING CATCHMENT CHALLENGES & 
THEIR BUSINESS IMPACTS

SITE WATERSHED

Scarcity

Quality

Social Equity

Ecosystem health

Physical Risk

Reputational Risk

Regulatory Risk

Financial Risk

DIRECT 
OPERATIONS

SUPPLY 
CHAIN

Cost/time 
savings

Improved 
productivity

Competitive 
advantage

Decreased 
liabilities





WATER STEWARDSHIP DEFINITION

“The use of water that is socially 

equitable, environmentally 

sustainable and economically 

beneficial, achieved through a 

stakeholder-inclusive process 

that involves site and

catchment-based actions.”



STEWARDSHIP





Water

Awareness

Knowledge 
of Impact

Collective 

Action

Influence 

governance

Internal 

action

WATER 

MANAGEMENT

EXTERNAL 

WATERSHED 

ACTIONS

“ . . .use of water that is socially equitable, 
environmentally sustainable and economically 
beneficial, achieved through a stakeholder-inclusive 
process that involves site and catchment-based 
actions . . .”



1. Good water governance

2. Sustainable water balance

3. Good water quality status

4. Healthy important water-
related areas











IW: LEARN will host and manage a knowledge hub highlighting capacity-building material 

including case studies, tools (what and when to use them), initiatives and partnership-building 

resources for continued learning.

WATER STEWARDSHIP  ONLINE

GET 

STARTED
PRIORITIZE

GAIN 

SUPPORT
IMPLEMENT PARTNER DISCLOSE

What is Water 

Stewardship?

Why is it a 

journey? 

What does the 

journey look 

like?

What 

information on 

the:

• Watershed

• Company

• Site

Do you need 

in order to 

prioritize 

action?

How do you 

make the 

case for water 

stewardship 

with these 

sectors?

• Private

• Public

• Civil

How do you 

implement 

water 

stewardship at 

the:

• Site

• Watershed

How do you 

initiate and 

manage 

partnerships for 

water 

stewardship 

with:

• Stakeholders

• Groups

• Platforms

How can you 

best 

communicate 

and disclose 

water 

stewardship 

progress?



Water Risk Webinar-December 6, 2017



http://wwfcocacolapartnership.com


